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Fig. 1. Conceptual model of the study. 
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Fig. 2. Moderating effect of corporate reputation on the relationship between job insecurity and 

employee burnout (see online version for colors). 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

Fig. 3. Moderating effect of corporate reputation on the relationship between job insecurity and 

intention to quit (see online version for colors). 

 



 

 

 

 

 

 

 

 

 

 

 

Fig. 4. Moderating effect of employee-company identification on the relationship between job 

insecurity and employee burnout (see online version for colors). 

 


