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Figure 1: Aymetrical Institution logics and what Pakistani Tweens Wear
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Pakistani Islam Institution: Dominant Logic
‘Being a Muslim’ through: respecting rules, effective prayer, accepting
reward when praying and during religious education

Traditional dress, shalwaar kameez, plain T-shirts, loose clothes.
Images on clothes must not be in competition with the creation of Allah
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Western dress, jeans and character T-shirts.
Clothes expression personality, are fun, and can be shown off

‘Being a consumer’ through: choosing, personal preference,
looking good when socialising with friends and at home

Pakistani Market Institution: Subordinate logic

Single logic
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character T-
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