University of
< Reading

Success in the management of
crowdfunding projects in the creative
Industries

Article

Supplemental Material

Table 2

Hobbs, J., Grigore, G. and Molesworth, M. (2016) Success in
the management of crowdfunding projects in the creative
industries. Internet Research, 26 (1). pp. 146-166. ISSN 1066-
2243 doi: https://doi.org/10.1108/IntR-08-2014-0202 Available
at https://centaur.reading.ac.uk/75559/

It is advisable to refer to the publisher’s version if you intend to cite from the
work. See Guidance on citing.

To link to this article DOI: http://dx.doi.org/10.1108/IntR-08-2014-0202

Publisher: Emerald

All outputs in CentAUR are protected by Intellectual Property Rights law,
including copyright law. Copyright and IPR is retained by the creators or other
copyright holders. Terms and conditions for use of this material are defined in
the End User Agreement.

www.reading.ac.uk/centaur

CentAUR


http://centaur.reading.ac.uk/71187/10/CentAUR%20citing%20guide.pdf
http://www.reading.ac.uk/centaur
http://centaur.reading.ac.uk/licence

University of
< Reading
Central Archive at the University of Reading

Reading’s research outputs online



Table 2.
Pitch Analysis Ratings

Rating Attributes

1 Lack of passion demonstrated. Pitch description limited in detail.

2 Limited amount of passion evident. Pitch description provides a good understanding
of the project

3 Pitch description goes into detail about the project. There is evidence of passion from
the project

4 Pitch description is substantial and coherent and provides the reader with an
understanding of both the project and campaigners. Passion for the project is
demonstrated

5 There is a high level of detail within the pitch document giving the reader a clear and

coherent understanding of the project and the campaigners. The campaigner has
demonstrated clear evidence of their passion for the project.




